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This week in Harlem
News, we’re excited to in-
troduce one of the neigh-
borhood’s newest must-see
attractions: The Harlem
Rocket.. (see page 11)

Be sure to check out
harlem is.... newest exhib-
it...“People in the Com-
munity.”.  This  power-
ful showcase celebrates
the stories, style, and
strength of Harlem res-
idents, past and present.

Summer is heating up, and
so is the fun. Free outdoor
concerts by Lincoln Center
are running until August
9th, bringing the sounds
of jazz, soul, classical, and
more right to our doorstep.
(see age 9)

It’s a perfect time to
make the most of the sea-
son, go swimming, take
a walk in the park, plan
a picnic, or just hang out
with friends and family.
Whether you’re discover-
ing a new exhibit or danc-
ing under the stars, Harlem
is alive with energy and joy.
Let’s soak it all in, celebrate
our culture, connect with
our neighbors, and enjoy
everything this incredible
community has to offer.
Happy summer, Harlem!

Go to our website and
subscribe to our daily
newsletter that will come
direct to your email daily.
It is freel.www.harlem-
communitynews.com.

Pat Stevenson
Celebrating
31 years Publishing
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PONDER THIS! What you Think Determines What You Do

By Hazel Rosetta Smith

very thought creates
Esomething. Thinking

is not something we
choose to do; it is as natural
as breathing and as consis-
tent as an automatic pilot.
What we think is the crux
of everything.

Our brain was created
to be the command center,
headquarters of the thought
processor of the body.

When the brain is function-
ing properly, it transmits ei-
ther a GO or NO instruction
that activates a chain reac-
tion to engage the gears of
this profound locomotive,
that is our body.

Even when we are at
rest, the commands are still
coming forth. From the out-
er skin to the deepest bone,
to the blood cascading from
the pumping of the heart,
every organ, muscle, artery,
and joint knows its duty.

Well educated, medical
geniuses and scientists re-
main puzzled at the work-
ings of this wonderful cre-
ation, which is the human
body. If there is any weak
link anywhere within, it is
because of what we bring to
the plate.

Like a seed, our thoughts
can grow into plants like Au-
drey Il, the giant man-eat-

ing plant that demands to
be fed human blood in the
1986 off-Broadway musi-
cal, Little Shop of Horrors.

As the story goes, Au-
drey 1l becomes more de-
manding and manipulative,
as it grows. This is the way
our thoughts evolve and
change our focus on the
good that is present yet not
practiced.

We are weak to our in-
take. We ingest to appease
our appetite and then in
hindsight, when our health
fails, we are conflicted and
ask, what was | thinking?
I believe our thoughts can
either make us or break us.

Above all other advice |
have been given by medical
specialists diagnosing my
health dilemmas, the words
that resound with good
common sense remain the
same — dis-ease will bring

disease.

It is not easy to think
positive all the time, yet we
must give good thoughts
the best shot for sanity’s
sake. We are engulfed by
frustration, our own and
others. We are embedded
in global daily news in our
face, twenty-four hours a
day. We receive personal
commentary wherever we
are, via high tech handheld
devices that demand imme-
diate answers, and we obey
instantly.

If you think the worst,
you may open the door for
just that. Dwelling on di-
saster can create an envi-
ronmental dilemma in your
head before it manifests
itself.

There will always be
voices competing for our
attention — the voice of
hope and the voice of de-

EXPRESSIONS

feat. If you listen careful-
ly, the voice of faith is the
most powerful of all. Some
thoughts that hold you back
and keep you downtrodden
may seem louder, but you
can override them.

Listen for the voice
that speaks goodness and
kindness, wholeness, and
wellness, uplifting and en-
couraging words that strike
a chord in your heart and
head. We are not created to
live in paranoia and separa-
tion from each other. Give
positive thinking a try, you
just might save your own
life.

[Hazel Rosetta Smith is
a journalist, playwright, and
director with Help Somebody
Theatrical Ministries. Retired
former Women’s Editor and
Managing Editor of the New
York Beacon News. Contact:
misshazel @twc.com

Subscribe
to
Harlem
DETIY
Newsletter

Go to:

www.harlemcom-
munitynews.com

“It’s
Free”
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July 25 @ 7:00 pm - August 22 @ 10:00 pm Brooklyn Events
Summer Music Series
Restoration Plaza 1368 Fulton Street West Plaza, Brooklyn, NY 11216, Brook-
lyn, NY, US. The Billie’s Music Series incorporates stellar artists from the neigh- July 17« 11 AM -6 PM
borhood and beyond.Welcome to the SummerFest Music Series!Come join us for Downtown Brooklyn
a fantastic evening filled with music at Restoration Plaza. Get ready to groove to On Craft: Giving Yourself Permission to Write Your Story
the soothing melodies and rhythms of talented musicians. Writing event to empower participants to share and craft their
personal stories.Being held at The Center for Fiction,
15 Lafayette Ave, Brooklyn, NY

July 26« 1 PM -7 PM

Block Party & Art Crawl all along Stuyvesant Ave

between Decatur & Lewis St

Annual community-driven block party and art crawl. Family-
friendly performances, DJs, workshops, healing stands, kids’
corner, vendors, and art installations on home stoops. Being held
at Stuyvesant Ave & Decatur St, Brooklyn, NY 11233

July 28 « starts at 9 AM

Concert in Fort Greene Park

Outdoor concert featuring music students from Brooklyn Music
School, part of the Artisan Market. Being held on Washington
Park & Willoughby Ave entrance, Fort Greene Park

July 28«4 PM -6 PM

Downtown Brooklyn Presents: Pop-Up Beach Party

Free, family-friendly pop-up beach-themed party with reggae music
,sand art, badminton, photo booths. Being held at Albee Square,
\Fulton & Bond Sts

Summer Music Festival presented by Billie holiday Theater
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Bringing New York City Closer to Universal Childcare

By Mayor Eric Adams

he best way to make
the American Dream
a reality for all New

Yorkers is by making our
city more affordable for
working-class families.
Childcare costs have sky-
rocketed across New York
City, putting pressure on
monthly bills and family
budgets. Working families
are struggling to afford these
high costs, resulting in many
leaving the five boroughs.
Parents deserve better, and
our administration is deliv-
ering for them.

Last week, we an-
nounced an additional $80
million investment, as part
of our recently passed “Best
Budget Ever,” to support
working families and ensure

that every child has access
to early childhood education
programs. Here’s how that
money breaks down:

For too long, universal
pre-K wasn’t fully univer-
sal, since it left out students
with disabilities. But we are
changing that. As part of
our “Best Budget Ever,” we
are investing another $70
million towards support-
ing pre-K special education
students who require oc-
cupational therapy, speech
therapy, and other related
services.

We are also investing $10
million in a groundbreaking
pilot program to provide free
childcare for children aged
two and under. If successful,
this program could put New
York City on the path to uni-
versal childcare for low-in-
come families.

Affordable childcare
means that families can
stay in the city, and it means
that parents can continue to
work. We know that when
mothers leave the workforce
to care for a child, they for-
go $145,000 in earnings
throughout their lifetime on
average. If parents are forced

to leave the workforce, their
families struggle, and our
economy is weakened. The
size of your paycheck or
your bank account shouldn’t
determine  whether your
child gets the childcare you
and they need.

This issue is personal to
me. My mom couldn’t af-
ford childcare, even though
she worked three jobs to put
food on the table for her six
kids. My sister raised me
and my siblings because the
city was not there to help us
when we needed it. That’s
why we made this budget
one that will deliver for
working-class families —
one that would have helped
my mom and my family
when we were growing up.

Affordable childcare and
early childhood education is
more than just a babysitter,
it’s essential for a strong so-
ciety, a thriving and equita-
ble economy, and the devel-
opment of our kids. No child
deserves to start their life a
step behind.

That’s why we have
made historic investments
in early childhood educa-
tion time and time again.

We have dedicated almost
$170 million more in fund-
ing for early childhood ed-
ucation permanent in our
city budget, meaning critical
programs like pre-K special
education and the expan-
sion of our citywide 3-K
program will be supported
forever. And we have driven
down the cost of subsidized
childcare by over 90 percent.
Thanks to our efforts, a fam-
ily earning $55,000 a year
went from spending $55 a
week on childcare in 2022 to
just $4.80 a week today.

Our administration un-
derstands that in New York,
it takes a city to raise a child.
We are expanding childcare
to younger children and en-
suring that families have
access to childcare across
the five boroughs because
we know that to make New
York City the best place to
raise a family we must make
childcare more affordable
and universal. That is exact-
ly what we are doing — ev-
ery day, everywhere, as we
continue to deliver for New
Yorkers.

Harlem

55W 116th St
New York, NY 10026
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REAL ESTATE

Home Buying in Harlem
Be Prepared to Buy Now

By Rev. Dr. Charles Butler
common mistake
made by many first-
ime prospective

home buyers is taking out a
larger mortgage amount than
they can afford. This is an easy
mistake to make because the
lenders are basing your pre-ap-
proval on your gross monthly
income. However, you live
on your net monthly income,
which is usually 30-35% less
than the gross amount. This
additional amount can make a
significant difference in hav-
ing a comfortable mortgage
payment or struggling to pay
your mortgage and meet other
monthly obligations.

Here are some tips to help
avoid making costly mistakes:
(1) Do not borrow more than
you can comfortably pay. You
want a monthly mortgage
payment that you can manage
even when facing financial
hardship. (2) Shop around be-
fore deciding on a mortgage
product. Not every lender of-
fers the same mortgage prod-

ucts, and their rates will vary.
Comparison  shopping can
assist you in finding the best
deal. (3) Use your resources.
Work closely with your hous-
ing counselor. He/she knows
the various mortgage products
and can assist you in finding
the best program to meet your
needs.

Most lenders are calcu-
lating pre-approval amounts
based on 3- 4 times your an-
nual income depending on
minimum monthly credit debt.
However, lenders will increase
this amount if you are plan-
ning to purchase a multi-fam-
ily home. They will add about
70% of the projected rental in-
come into your monthly gross
amount.

Lenders will only con-
sider your total housing cost.
These costs are the mortgage
principal, interest, taxes, and
insurance. The housing costs
will also include monthly
maintenance fees if you are
purchasing a cooperative unit
and monthly homeowner as-
sociation fees or common
charges if you are purchasing a
condominium. Your minimum
monthly credit debt will also
be calculated in your debt-to-
income ratio (DTI).

You will need to review
your monthly budget to es-
timate the amount of money

you can comfortably afford to
spend on a mortgage payment.
After reviewing your month-
ly budget, you should have a
realistic idea of the mortgage
amount you can handle. Also,
if you are planning on a down
payment amount that is less
than 20% of the purchase price
you may have to pay Private
Mortgage Insurance (PMI).
This insurance is to remain
part of the mortgage payment
until you have paid off 20% of
the outstanding principal bal-
ance.

However, some lenders
have a first-time mortgage
product that will waive the
PMI if you have a certificate
of completion from a HUD
approved housing counseling
agency. Harlem Congregations
for Community Improvement,
Inc. (HCCI) is approved. All
our housing counselors are
HUD certified and are trained
to assist you through the home
buying process. HCCI offers a
4-part virtual seminar series on
Thursday evening from 7:00 —
9:30 p.m. You can register on
our website — hcci.org.

If you are interested in at-
tending the workshop or have
questions regarding the home
buying process, contact Rev.
Dr. Charles Butler at (212) 281
4887 ext. 231 or email at cbut-
ler@hcci.org.

HARLEM COMMUNITY NEWSPAPERS
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CALENDAR

HARLEM CALENDAR OF EVENTS

July 17, 11 AM-6 PM

Allie B’s Community Give Back with Art in the Park Inc.

A day of free art activities hosted by Allie B’s and Art in the Park, ideal for
creativity and community connection. Participants include: Get Healthy Harlem,
Art In The Park 128, Columbia Neighbors.Event being held at E 128th St & 3rd
Ave, Harlem

July 17,5 PM-7 PM

Summer Stage in Harlem — Jazz & Swing Night

Free outdoor jazz and swing concert in the plaza. Event being held at : Adam
Clayton Powell Jr. State Office Building Plaza, 163 W 125th St

July 19, 10 AM

Go Africa Carnival 2025

Avibrant street carnival celebrating African, African-American, and Caribbean
cultures. Event being held at 116th St (between ACP Blvd & Frederick Douglass
Blvd)

July 20, 2 PM-4 PM

Harlem Meer Performance Festival — Wula Drum

Live multicultural drum performance, part of the weekly music series Office of
General Services. Event being held at Charles A. Dana Discovery Center, Harlem
Meer (Central Park North)

July 23,5 PM
Harlem Heart Healthy Workshop
Free health workshop on heart-healthy diets, hosted by Mount Sinai physicians

July 24,5 PM-7 PM
Summer Stage in Harlem — Gospel Night

Free gospel concert in the Summer Stage. Event to be held at ACP State Office
Building Plaza, 163 W 125th St.

July 25,6 PM-7:30 PM

Jazz Series in Historic Harlem Parks

Free jazz concert series continuing through August.

Event being held at St. Nicholas Park, James Baldwin Lawn.

July 25, 7 PM-8 PM
Sugar Hill Salon Park Concert
Free summer concert in the historic park setting.

July 27, 2 PM-4 PM

Harlem Meer Performance Festival - M.A.R. Quintet

Jazz quintet performance in the park’s summer concert series being held at
Charles A. Dana Discovery Center, Harlem Meer

July 31, 5 PM-7 PM

Summer Stage in Harlem — R&B Night

Free R&B night as part of the weekly summer concert series. Being held at
ACP State Office Building Plaza, 163 W 125th St

August 1, 6 PM-7:30 PM
Jazz Series in Historic Harlem Parks
Free concluding summer jazz concert at Jackie Robinson Park Bandshell.

Phil Young Experience at Langston Hughes House, 20 W. 127th St
Every Thursday - $20 Suggested Donation



ENTERTAINMENT

Lincoln Center 2025 Summer for the
City Festival - Now thru Aug 9

aving welcomed over

one million visitors

since its launch in
2022, Lincoln Center’s Sum-
mer for the City festival will
celebrate its fourth edition
highlighting New York City’s
diverse cultural traditions with
performances of both contem-
porary and classic works. All
events are free or on a pay-
what-you-can basis.

Among the artists to make
their Lincoln Center debut will
be the American Modern Op-
era Company collective of mu-
sicians and dancers, who will
present 12 productions and
several New York premieres.

To celebrate its 20th anni-
versary, the Brooklyn Rider
string quartet will be present-
ing a series of six concerts that
will include their most recent
commissioning project, The
Four Elements: Earth & Air,
Fire & Water.

The PUBLIQuartet will
also be joining the Peabody
Award-winning producer
Nadia Sirota’s Living Music
Underground series featuring
an array of artists pushing the
boundaries of classical, jazz,
experimental, and pop genres.

Additionally, the Festival
Orchestra of Lincoln Center
will present its second season
under its Music and Artistic
Director Jonathon Heyward,
with premieres and commis-
sions paired with traditional
classics.

The orchestra’s program
involves works by Beethoven,
Louise Farrenc, Clara and
Robert Schumann, and W.A.
Mozart. Among the living
composers will include Mi-
chael Abels, Osvaldo Golijov,
Iman Habibi, Gabriela Lena
Frank, plus a New York pre-
miere by Anna Clyne, and a
world premiere commission
by James Lee IlI.

Guest conductors Dame
Jane Glover, Karen Kamensek,

Jul 16 Lincoln Center Summerfest

and Joana Carneiro, will also
be joined by featured soloists
including Jess Gillam, Ga-
briella Reyes, James Ehnes,
Leonora Armellini, Yeol Eum
Son, and singers from the Met-
ropolitan Opera’s Lindemann
Young Artist Development
Program. Cellist Sterling El-
liott will also perform solo in
The Avery Fisher Legacy Con-
cert.

This festival season will
continue to support deaf and
disabled artists and audiences
with the return of Deaf Broad-
way, Big Umbrella Day, and
performances centering dis-
ability artistry from guest cura-
tor Ryan J. Haddad.

Lincoln  Center’s  Art-
ist-in-Residence and Summer
for the City’s Visual Director
Clint Ramos will again be de-
signing the outdoor space for
the festival, and is focusing on
the theme of birds.

“For this year’s Summer
for the City festival, we contin-
ue our reflection on nature and
what wisdom it could impart
on our urban lives,” Ramos
said. “Birds are the main inspi-
ration this year. We meditate
on the freedom of their flight
and the collective importance
of the flock. Birds remind us
all to look up and imagine how
we, ourselves together, could
take flight. This summer is an
invitation to soar.”

“The live performing arts
are fundamental to who we are

and to summer in New York
City,” added Mariko Silver,
President and CEO of Lin-
coln Center. “Nowhere do the
rhythms of the world come to-
gether like here in New York.
Summer for the City is such a
beautiful expression of the in-
ternational cultural crossroads
we call home.”

“Summer for the City is a
celebration of Lincoln Center’s
founding promise to always
enliven the city with arts for all
New Yorkers. We invite you to
experience the inspiration and
artistry of incredible perform-
ers from around the country
and around the world,” said
Shanta Thake, Lincoln Cen-
ter’s Ehrenkranz Chief Artistic
Officer.

“This year’s festival brings
artists whose visions of the
future inspire and bring joy,”
Thake continued. “Just as the
energy of New York City con-
nects us, we hope New Yorkers
of all ages will feel moved by
this reminder of shared hu-
manity in an interconnected
world. We invite you to come
as you are, experience glob-
al rhythms, and embrace new
perspectives — all without
ever leaving New York.”

For more information and
to attend the festival, go to
https://www.lincolncenter.org/
series/summer-for-the-city.
All events are free or on a pay-
what-you-can basis.

HARLEM COMMUNITY NEWSPAPERS

SUMMER:CITY

v

ALL TIGKETS ARE
CHOOSE-WHAT-YOU-PAY

LincolnCenter.org/FestivalOrchestra

MADE POSSIBLE BY
IAPYMA ITAYPOX NIAPXOL
IZN / SNF STAVROS NIARCHOS FOUNDATION

Lead support for the Festival Orchestra of Lincoln Center is provided by Renée and Robert Belfer
Additional support is provided by Mitsui & Co. (U.S.A.), Inc., Fan Fox and Leslie R. Samuels Foundation, and Barbara H. Block
Chamber, orchestral and classical programs supported by the Leon Levy Endowment Fund

MAJOR SUPPORT BY

CHASE “l _I NewYork-

-1 Presbyterian
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harlem Is..People in the Community

ommunity  Works
NYC and New Her-
itage Theatre Group

are proud to announce the
launch of harlem is...Peo-
ple in the Community, a
series of digital storytelling
interviews by young people
with local storekeepers and
others in their own neigh-
borhood who make Harlem
a “community”.

Building on decades
of telling Harlem’s stories
through our landmark ex-
hibit on theater, music and
dance at Harlem Hospital
Center, to the profiles of
local heroes during the pan-
demic, this project launches
a program for young peo-
ple to discover even more
about what makes commu-
nity work.

Much as the harlem is . .
.Healing campaign reflected
a response to the pandem-

ic, this program guided by
educator/photographer Tau
Battice is a response to a
present need, as democracy
and community feel at risk.

Students had their first
interview this week with
Bunn of Hats by Bunn lo-
cated at 2283 Adam Clayton
Powell Jr Blvd. Bunn, born
in Brooklyn, came to Har-
lem and started as a street
vendor in the 1980s with a
table at 125th Street and Le-
nox Ave before opening his
current store in 2002. He
explained the opportunity
and energy of Harlem back
then: “Everyone was selling
something, whether it be in-
cense, jewelry, black soap
or African fabrics. It was an
exciting time.”

Almost four decades lat-
er, he not only has dedicated
customers from Harlem but
this landmark has custom-

ers from around the coun-
try coming for his beauti-
ful hand crafted hats made
right there in his shop.

The  students  were
moved by their time with
Bunn and touched by his
warmth and a love for his
craft and his community.
He told them that they each
must find their passion and
that what was most import-
ant in life was hard work
and not “money.” Finally
he explained that yes, Har-
lem is changing and you the
youth will make the differ-
ence.

The afternoon also in-
cluded a community walk
of the majestic Strivers
Row with a stop at New
Heritage Theatre and a
short visit with its producer
Voza Rivers and a look at
the magnificent mural trib-
ute to Dizzy Gillespie that

DENTAL
INnsurance

Great coverage for retirees.

Coverage for cleanings,
fillings, crowns — even
dentures! Get dental
insurance from
Physicians Mutual
Insurance Company.

6347-0125

Get your FREE Information Kit
Ask about the Premier Plan -
our most popular option!

1-844-341-0603

Dental50Plus.com/Harlem

Product/features not available in all states. Contact us for complete details about this insurance solicitation. To find a network provider, go
to physiciansmutual.com/find-dentist. This specific offer not available in CO, NV, NY - call 1-800-969-4781 or respond for a similar offer in
your state. Certificate C254/B465, C250A/B438 (ID: C2541D; PA: C254PA); Insurance Policy P154/B469 (GA: P154GA; OK: P1540K; TN: P154TN).

Get your Info Kit
SCAN NOw!

adorns his building.

Future interviewees in-
clude Katrina Parris, own-
er of NiLu, a shop at 191
Malcolm X Blvd. selling
African-based gifts; Leah
Abraham, co-founder of
the Italian restaurant Sette-
pani on Lenox Avenue;
Aliyyah Baylor, of the
family-owned Make My
Cake on 125th Street; Dr.
Maurice E. Wright, chief
medical officer, New York
City Health and Hospitals,
Harlem and the Medical
Director of City University
of New York; LaZette Mc-
Cants, founder of Volunteer
Divas & Divos Plus.

The hope is that this pro-
gram will serve as a pilot
for continuing student inter-
views and intergenerational
learning across Harlem.

Our permanent harlem is
...Music, Theater, & Dance
exhibition at the Harlem
Hospital Center offers free
tours, workshops, and pub-
lic programs including our
Saturdays@harlem pro-
gram series.

For further information
on harlem is..., call Barba-
ra Horowitz, Founder and
President, 917-757-2242

ARTS & CULTURE

(I-r) Barbara Horowitz and Voza Rivers

or email bh@community-
worksnyc.org.

The program is un-
derwritten by the Harlem
Community Development
Corporation.

Harlem is..programming
is dedicated to former Com-
munity Works Board chair
Michael Davidson.
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arlem Tourism
adds New York’s
first African Amer-

ican-owned maritime tour
boat, focused on history,
culture, and community, to
West 125th Street and the
Harlem Pier. This new and
innovative addition to up-
town Manhattan will usher
in economic and workforce
development, tourism, and
community  reinvestment,
while also contributing to
the ever-changing mosaic
and cultural significance of
Upper Manhattan.

This first-of-its-kind en-
tertainment vessel based
uptown, The Harlem Rock-
et’s first tour boat, was
christened and posthu-
mously dedicated in hon-
or of civil rights icon, the
Honorable Hazel N. Dukes,
longtime President of the
NAACP, New York State
Conference. The launch of
this momentous and histo-
ry-making African Amer-
ican maritime endeavor
and cultural contribution to
New York City took place
on May 6th with a boat
christening ceremony at
Derecktor Shipyard in Ma-
maroneck, New York.

The historic dedication
ceremony was attended by
dignitaries, elected offi-
cials, civic, social, and not-
for-profit leaders including
Garry A. Johnson, Founder,
and Michael A. Preston,
Co-Founder, of Paradise
Ferry, the parent compa-
ny of The Harlem Rocket
alongside guest speakers:
L. Joy Williams, NAACP
Rep.; Ronald Dukes, Son
of Hon. Hazel N. Dukes;
Micah Tucker, Marine Na-
val Architect; Max Taffet,
NYC Economic Develop-
ment Corporation and Rev.
Jacques DeGraff, Canaan
Baptist Church.

“We are proud to in-
troduce the Harlem Rock-
et and launch the Harlem
Gateway Waterfront Initia-
tive,” said Garry Anthony
Johnson, Founder & CEO
of Paradise Express Ferry,
LLC, parent company for
the Harlem Rocket. “This
project is more than a boat
tour, it’s about econom-
ic empowerment, cultural
pride, and creating sustain-
able opportunities for Har-
lem’s future. Our waterfront
has long been an underuti-
lized asset, and we are ex-
cited to bring new life, jobs,
and experiences to the com-
munity.”

The Harlem Rocket will
host up to 100 passengers
on vibrant 40-minute jour-
ney tours, 6 days per week,
along the Hudson River, de-
parting from West Harlem
Piers at 125th Street and

traveling north to Spuyten
Duyvil Creek before return-
ing to the pier. The tour will
operate eight times a day,
offering locals and visitors
alike a memorable way
to explore the waterfront
along Harlem and Washing-
ton Heights, and its signifi-
cant yet often untold role in
New York’s maritime histo-
ry. Along the route, guests
will learn about key figures
like Crispus Attucks and
Matthew Henson, while
taking in stunning views of
the Manhattan skyline and
surrounding landmarks.
More than a sightsee-
ing attraction, the Harlem
Rocket is the first step in
the Harlem Gateway Water-
front Initiative, a compre-
hensive vision to reestab-
lish Harlem’s waterfront as
a vital economic, cultural,
and educational hub. The

HARLEM COMMUNITY NEWSPAPERS
Harlem Rocket - New York’s Newest Sight Seeing Tour Operations

initiative aims to create new
pathways into maritime ca-
reers, foster small business
growth through tourism, of-
fer enriching cultural tours,
and lay the groundwork
for future food distribu-
tion solutions in waterfront
communities, particularly
those affected by food inse-
curity.

“Harlem has always
been a beacon for culture,
resilience, and innovation,”
said Michael A. Preston,
Harlem Rocket Co-Founder
and VP Government Affairs
& Customer Experience,
Paradise Express Ferry,
LLC. “This initiative allows
us to showcase our past
while charting a bold course
for future generations.”

Paradise Express Ferry,
the parent company of the
Harlem Rocket operation,
is dedicated to making the

(I-r) Gary A Johndon and Michael Preston

Harlem Rocket a lasting
symbol of community-led
growth, cultural celebra-
tion, and economic oppor-
tunity with support from
sponsors including Rayma-
rine Marine and UniverSoul

Circus.

Tickets are on sale now
for Harlem Rocket: Adults
$40, Children $35 and Se-
niors $35. Go to www.har-
lemrocket.com.
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How to Spot Financial Misinformation on Social Media

(StatePoint)

hanks to content
being delivered
nonstop over social

media channels such as
TikTok, YouTube and Ins-
tagram, financial advice is
more accessible than ever
before. The bad news?
Much of it can be misinfor-
mation.

According to CERTI-
FIED FINANCIAL PLAN-
NER® professionals, here
are some red flags to watch
out for, so you can stay on
track with your goals:

Lack of qualifications:
Someone simply calling
themself an expert does not
make it so. Look for cre-
dentials such as CFP® cer-
tification to indicate that the
social media influencer has
formal financial planning
education and experience.

Guaranteed returns: Of-
fers that sound too good

to be true typically are. Be
wary of “no risk, high re-
ward” claims.

Pressure: Applying pres-
sure on viewers to act fast
could be a sign that you’re
watching a scam artist.
CFP® professionals can
work with you to plan years
and even decades ahead, on
goals such as retirement or
buying a home. Financial
planning can take time.

Sensational  language:
Is a financial influencer, or
“finfluencer,”  dismissing
traditional retirement ac-
counts as obsolete? Advis-
ing that you tie up all your
assets in real estate? Be sus-
picious of bold claims chal-
lenging prevailing financial
wisdom. It’s important to
remember that many in-
fluencers operate with one
goal in mind: getting views,
likes, comments and re-
shares. While such content

is entertaining, it doesn’t
necessarily constitute sound
financial advice.

Paid promotions: If the
influencer is touting a spe-
cific solution or product, it
could be a sign they are be-
ing paid to do so. Financial
advice should be delivered
with your best interests in
mind.

Anecdotal evidence:
Every financial situation is
unigue, so use caution be-
fore following advice based
on someone’s personal ex-
perience. What worked for
the content creator may not
work for you.

Of course, knowledge-
able financial influencers
can exist. While their in-
sights can provide general
education, there is no sub-
stitute for financial advice
tailored to your unique
situation, delivered by a
qualified professional com-

mitted to acting in your
best interests. To find your
CFP® professional, visit
LetsMakeAPlan.org.

FINANCE

While social media has
the power to help consum-
ers, there is a lot of distract-
ing background noise out
there. Before acting on ad-

vice from social media, al-
ways pause to consider how
it aligns with your long-
term financial goals.

212-996-2676

We Go Beyond Routine

At every eye exam, we go beyond just checking
your eyes. We provide the highest level of care and
personalized attention. Our board-certified optom-
etrists are dedicated to providing unparalleled eye
care by utilizing the latest technology to perform
comprehensive eye exams. Your vision is unique,
and so is our approach to caring for it. Schedule an
appointment today and discover a world of clear

vision and style at Cohen’s Fashion Optical.

We’ve Moved To

32 WEST 125TH STREET

-Comprehensive Eye Exams

-Contact Lenses

-Designer Eyewear

-Sunglasses

-We accept most insurance
and vision plans




HARLEM TOURISM
Cultural Tourism Summit in Harlem - August 14th

n Thursday Au-
gust 14" during
HARLEM

WEEK the Harlem
Tourism Board will
host a Cultural Tourism
and Hospitality con-
ference at the Harlem
Renaissance Marriott
Hotel. The conference
will focus on three seg-
ments with a Cultural
Tourism focus.

The Greater Harlem
Tourism and Hospitali-
ty Industry.

HTB will introduce
the “A City Within a
City” marketing initia-
tive at the conference.
A strategy to strength-
en the Harlem Tourism
and Hospitality Indus-
try’s ability to become
a major Economic, Ca-
reer and Job Develop-
ment tool in the Great-

er Harlem area.

The population in
the Greater Harlem
Area {community
boards of 9,10,11, &
12} is 634,250 mak-
ing this area equivalent
to the 26" largest city
population in Améri-
ca. A population that
is larger than Atlanta,
Miami and Portland.

The Greater Har-
lem area is truly a City
Within a City. This
initiative will focus
on allowing many of
the 634,250 residents
in the Greater Harlem
area to explore other
restaurants,  cultural
activities, and events
that’s only a short bus
ride away in their City
Within a City.

A Connect Harlem
App is being devel-
oped. Joseph Thomp-
son creator of the App
will give a demonstra-
tion of the App at the
conference. The App
will place 100’s of
restaurants, museums,
historic landmarks, the
many festivals and en-
tertainment facilities in
Greater Harlem Area
on a phone that the
world can see.

Harlem The Birth-
place of the Big Apple

The second segment
of the August 14" con-
ference will introduce
the “Harlem the Birth-
place of the Big Apple”
marketing campaign.
Recognition will be
given to the legend-
ary Cab Calloway for
making Harlem the

*1500
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birthplace of the Big
Apple phrase in his fa-
mous Hepster’s Dictio-
nary of Harlemese.

A special reconnec-
tion will be given to
Gwen Barrett a Har-
lemite who developed
the Big Apple PSA in
the early 1970’s while
working as the Pub-
lic Affairs director at
WNYW. The PSA
launched the NYC Big
Apple Brand and tour-
iISm campaign.

Ms. Barrett never
received credit for this
accomplishment. Not-
ed journalist and his-
torian Regi Taylor will
announce the *“Har-
lem Birthplace of the
Big Apple” marketing
campaign; and will be
one of the presenters to
Ms. Barrett.

A delegation from
Ghana will participate
in the third segment
of the conference to
promote the December
2025 Cultural Oneness
Festival in Northern
Ghana {www.cultur-
aloneness.com}.

His Royal Majesty
Buipe Wura Jinapor
Il who is vice chair of
the Ghana Council of
Chiefs and advisor to
the Honorable John
Mamana The newly
elected President of
Ghana will lead the
delegation and receive
a Key to Harlem

Jinapor plans to vis-
it the Harlem African
Burial Ground site to
recognize where his
African ancestors land-
ed just as African and
Caribbean Americans

visit the Cape Coast
Castle in Ghana to see
where their ancestors
were taken.

The honorable Ji-
napor Il will also an-
nounce a Cultural trav-
el partnership between
the Harlem Tourism
Board and Northern
Ghana at the Cultural
Tourism  Conference
on August 14" HTB
will present His Royal
Majesty with a Key to
Harlem.

To learn more about
the Cultural Tourism
conference send an
email to harlemtour-
ismboard@gmail.com
or visit Eventbrite to
register.
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Down Payment Options are Unlocking Homeownership

(Statepoint)

aving for a down
payment is one of
the biggest barri-

ers to buying a home, but
it doesn’t have to be. Not
only are down payment as-
sistance programs helping
people unlock homeown-
ership, but some mortgage
programs make it possible
to put down as little as 3%.
Here’s what to know:
Contrary to the popular
belief that down payments
must be 20% or more, the
typical homebuyer makes
a down payment between
5% and 20%. However, if
you make a down payment
of less than 20%, you may
have to pay private mort-
gage insurance (PMI). PMI,
which protects the lender if
you are unable to pay your
mortgage, is a monthly fee
rolled into your mortgage

payment. If it’s required,
you’ll only need this insur-
ance until you’ve built up
20% equity in your home.

There are many types
of private and govern-
ment-sponsored low down
payment loan options avail-
able. For example, some
private lenders have options
designed specifically for
low- to moderate-income
borrowers. Freddie Mac’s
Home Possible mortgage
provides down payment
options as low as 3%, finan-
cial flexibility and reduced
PMI. Some qualified buyers
can even attain this mort-
gage without a credit score.
Likewise, Freddie Mac’s
HomeOne loans, meant for
first-time homebuyers and
borrowers who need flexi-
ble financing, offer similar
benefits.

The Federal Housing
Administration (FHA) of-
fers down payment options
as low as 3.5%. Obtained
through lenders but insured
by the federal government,
they allow lower credit
scores than most conven-
tional loans. However, they
require PMI and tend to be
more expensive.

Looking to build or buy
a home in a rural area? The
United States Department
of Agriculture’s (USDA)
two loan types make do-
ing so more affordable for
eligible low- and moder-
ate-income buyers. The
Single-Family Housing
Guaranteed Loan Program
has a PMI premium but no
down payment, whereas
the Single-Family Housing
Direct Home Loan Program
provides down payment as-
sistance to increase appli-

cants’ repayment ability.

U.S. Department of Vet-
erans Affairs (VA) Loans
are made to eligible mem-
bers of the military com-
munity. VA loans may not
require a down payment
or PMI and have addition-
al features that can make
homebuying more afford-
able for military families.

Speak with your lender
to learn more about these
loan options.

If you’re short on cash
for your down payment,
help may be available.
Many state, county and
city governments provide
financial  assistance for
well-qualified people in
their communities ready
for homeownership. This
help can come in the form
of grants, second mort-
gage loans that come with
low or no interest rates

and deferred payments,
as well as tax credits that
free up more of your mon-
ey for your down payment
or closing costs. Having a
certain kind of job, such as
being a teacher or firefight-
er, or moving to a specific
neighborhood, such as one
that has been identified as
needing economic growth,
could also qualify you for
down payment assistance.
Your housing counselor or

HOUSING

lender can help determine
which programs you are el-
igible for.

For more homebuying
insights and information
about affordable homeown-
ership, visit myhome.fred-
diemac.com.

With low down payment
loans, PMI solutions and
support from assistance
programs, owning a home
is more accessible than you
may realize.

-Tuesday P. Brooks

“I was a Greeter for many
years in the 90’s, showing
visitors Harlem. I am still
friends with visitors from
Australia and the UK, who I
spent time with on a greet.”

To learn more, go to
BIGAPPLEGREETER.ORG

BECOME A GREETER

Ifyou are a proud New Yorker,
enjoy meeting people from around the world
-and want to volunteer on your schedule-

BIG APPLE GREETER IS FOR YOU!

Tuesday P. Brooks
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(StatePoint)

Whether you’re set-
Eting up a smart home

in new digs this mov-
ing season, or simply look-
ing to get better connected,
making your home smart
doesn’t have to break the
bank with these practical
ways to get connected and
save.

Get Connected

A smart home all starts
with fast, hassle-free inter-
net, and these days, there
are options available that
can help you get connected
with no downtime.

Rather than waiting for
an installation appointment
or technician, solutions like
T-Mobile 5G Home Internet
offer easy setup right out of
the box. Simply plug it in,
power it on and you’re on-
line within minutes. Now
is an especially good time

Nsonobello

ONE VISIT
PERMANENT
LESS DOWNTIME
100% AWAKE
AVMREN@)\/A\E

v Targeted fat removal from areas like:

to make this switch, thanks
to current promotions. With
all T-Mobile Home Inter-
net plans there are no an-
nual contracts or monthly
equipment fees. Additional
savings are available when
bundling with T-Mobile
voice plans, making this
a solid choice if you also
happen to be shopping for a
wireless plan.

Moving into a new
home can mean making
adjustments to your bud-
get, and unexpected bill in-
creases can make planning
difficult. Unlike some other
internet options, T-Mobile
doesn’t have introductory
promo pricing that increas-
es later, making it easy to
account for this line item
into the future. Select plans
even come with extras, like
subscriptions to popular
streaming services, so you

Stomach, chin, arms, thighs and more!

Vv’ 150+ Board-Certified Surgeons

v’ 25,000 5-Star Ratings

877-518-5246

LIMITED6TEETOFFER!
$500 OFF
TODAY

can save on these monthly
expenses too.

Get Smart

Now that you have in-
ternet that can support your
smart home, it’s time to
select a smart home eco-
system on which to run it,
along with devices you’d
like to connect it to. Just be
sure the ecosystem and de-
vices you choose are com-
patible.

The good news? While
this technology that adds
seamless convenience to
your life comes with a price
tag, many smart home fea-
tures can help you save on
monthly expenses, offset-
ting the cost of your new
smart home. For example,
devices that make your
home more secure, such
as smart locks, doorbells,
cameras and security sys-
tems, could potentially

Terra M., Age 38
Sono Bello Ambassador

Individual Results May Vary.

HARLEM COMMUNITY NEWSPAPERS
Saving Money While Setting Up a Smart Home

score you a discount on
renters or homeowners in-
surance. Other devices,
such as thermostats, lights
and appliances, can be pro-
grammed to help reduce
energy usage and bills. Of

course, you should be sure
to protect all your smart
devices from hackers by
using strong passwords and
two-factor authentication,
and by keeping systems up
to date.

There are endless details
to manage when settling
into a new residence. For-
tunately, setting up internet
and smart home technology
no longer needs to be stress-
ful.
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URBANOLOGY: Abundance

By William A. Rogers

e are now in the
age of the cre-
ative mind, and

our thoughts have more
power than ever before.
We are at the beginning of
this new cycle, but in time
it will become more ap-
parent that the frequency
of thought will liberate or
imprison us. This concept
is not new; thought mani-
festation has been a guard-

ed secret for centuries be-
cause only a few have truly
understood the power of
thought. In 1912 Charles F.
Haanel published the Mas-
ter Key System a guide
to self-empowerment
through thought manifes-
tation.

Haanel considered
abundance to be a uni-
versal law and those who
placed themselves in har-
mony with that law would
share in its benefits. Ac-
cording to Haanel, the
mind shapes and controls
matter. Every form which
matter takes is but the ex-
pression of some preexist-
ing thought. You can orig-
inate thought, and since
thoughts are creative, you
can create for yourself the
things you desire.

The universal law of
thought manifestation is

stronger now, which means
we have to become more
aware of the power that
our thoughts have on our
internal and external envi-
ronments. Now more than
ever your thoughts should
be on what you desire not
what you fear. In 1912
Haanel wrote that fear
and doubt were the great-
est obstacles to the human
development of thought
manifestation. In 2025
those who are not aware of
the power of thought will
self-destruct from negative
thinking influenced by fear
and doubt.

Health and money will
be two important factors
affected by this new age
of creative thought. Peo-
ple think that 1 am over
optimistic when | say that
in time compassion will
overcome greed. Perhaps

HERBS ARE NATURE'S REMEDY

Yarrow - Part 1 -
The Herb

By Zakiyyah

s an often-over-
looked herb, yar-
row is very potent

and versatile. It has been
used as a wound liniment
to treat cuts, bruises, ab-
scesses, and other injuries.
Because of the volatile oils
found in yarrow, its healing
influences also contain an-
ti-inflammatory and anti-al-
lergenic (including hay-fe-
ver) properties.

When blended with oth-
er herbs, yarrow stimulates
digestion and relieves colic,
lowers high blood pressure,
enhancing venous blood cir-
culation, relieving cramps
arising out of tensions, wind,
colic, or nervous dyspepsia.

Yarrow can also be used
as a stimulant for the cir-
culatory system and helps
in healing varicose veins,
hemorrhoids, phlebitis, and
thrombosis. ~ When con-
sumed hot, yarrow is a su-
perb medication that helps
in getting relief from fevers
and contagions like colds,
flu, coughs as well as sore
throats.

The herb is also an effi-
cient diuretic, helps to get
relief from cystitis, irrita-
ble bladder, stones, and ir-
ritation. The herb contains
sterols, which have actions
similar to hormones and aids
in controlling the menstrual
cycle as well as being heal-
ing to uterine blockages.

YOU CAN LEARN
HOW TO USE AND PRE-
PARE HERBS - join our
new herb course launching
in September. To learn what
main herbs should be in your
medicine cabinet to main-
tain the health and wellness
of your family, send me an
email requesting course in-
formation.

... MAKE NATURE’S

MEDICINE YOUR OWN

This information is to
help you balance your nat-
ural healing energies and
is not intended as diagnosis
or cure. Phone: 347-407-
4312, eMail: theherbal-
ist1750@gmail.com; blog:
www.herbsarenaturesmedi-

cine.blogspot.com

not in my lifetime, but if
greed and fear become a
major cause of the loss of
both wealth and health;
while a holistic approach
to life becomes more prof-
itable and healthier, many
will adapt and change.
Others will not, but na-
ture is selective; only the
species that can adapt will
reach the next stage of de-
velopment.

People throughout the
world are turning to a ho-
listic approach to health,
which means finding ways
to balance mind, body,
and spirit. When we talk
of creative abundance, the
wellness industry is grow-
ing faster than it has ever
been before.

Holistic Wellness is
a way of life. A focus on
bringing balance to the
mind the body and the

URBANOLOGY

spirit is becoming more
important than ever to live
a healthy life. Compas-
sion and love are two of
the strongest healing ener-
gies.

Negative thinking is
still a part of the health
crisis in America. Fear and
doubt are projected in the
media as a means of con-
trol. If you believe you are
helpless and not able to
change the quality of your
life, you are never well.

Try to think of what
you want in life not what
you fear, don’t allow doubt
to stop you from creating
abundance in your life.
You are what you think so
always be careful of what
you think about often. We
are in the age of the cre-
ative mind. If you are de-
pressed or unhappy change
the way you think.
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GAMES

See answers on pages 16

Statepoint Crossword
THEME:
AT THE CIRCUS

ACROSS

1. *Jumbo The Elephant
or Sirius in space

5. “But | heard him
exclaim‘___ hedrove
out of sight”

8. Young salmon

12. Blood component
13. What Lizzie Borden
did

14. Leather razor
sharpener

15. “The Famous Five”
author __ Blyton

16. Back of the neck
17. Letter-shaped girder
18. *Feats-of-strength
circus performer

20. Indian restaurant
bread

21. In need of a muffler
22. Away’s partner

23. Backward

26. Same as ruin

30. Greek R

31. Net sales minus cost
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of goods sold

34. Europe/Asia
mountain divide

35. Approximately, as in
date

37. Overnight lodging
38. Inflicted a blow

39. Celestial bear

40. Goose egg

42.  -AFTRA

43. Frying pan

45. Eating establishment
47. Type of English crs.
48. Traffic accident

50. Wading bird

52. *Sara Gruen’s novel
“Water for ___”

56. *Lion tamer’s tool
or counter seat

57. Justice’s garb

58. Hit it on the head
59. Run off, as in couple
60. Was in the hole

61. Japanese zither

62. Something

63. Movie “Saturday
Night” subject matter,
act.

64. FedEXx, verb

DOWN

1. Tom Jones
Lady”

2. *Big Top
3. Gulf V.I.P.
4. Remodeled

5. Tests

6. Settle a debt

7. Biblical place of bliss
8. *”The Greatest Show
man” protagonist

9. Equals length times
width

10. Multicolored horse
11. Dashboard acronym
13. Type of heart pain
14. Moses’ mountain
19. Hollywood legend
_____ Shearer

22. *Like circus
audience’s experience,

__a

hopefully

23. Bow-like structure
24. Dodge

25. Trunks

26. *Three- ___ circus

27. What phoenix did
28. Batu Khan’s people
29.JD Vance’s
“Hillbilly ___~

32. Civil disorder

33. African grazer

36. *Sound of circus
38. Money under
mattress, e.g.

40. *Aerialist’s bouncy
safety device

41. Piled

44. Twisted cotton
thread

46. Give it generously
48. *Funny one

49. James Dean’s
famous role

50. It will

51. *Unwelcome
reception, pl.

52. Cupid, to the Greeks
53. Sodium hydroxide
54,  caca, South
American lake

55. Trough stuff

56. Witness

WWW.HARLEMCOM-
MUNITYNEWS.COM

See answers on pages 19
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AUMCIDONATIONS

Drive Out Breast Cancer: Donate a
car today! The benefits of donating
your car or boat: Fast Free Pickup
- 24hr Response  Tax Deduction -
Easy To Do! Call 24/7: 855-905-475

AUNOIDONATIONS

Donate your car, truck, boat,
RV and more to support our vet-
erans! Schedule a FAST, FREE
vehicle pickup and receive a top
tax deduction! Call Veteran Car

AUMOIDONAYIONS

Wheels For Wishes benefiting Make-
A-Wish® Northeast New York. Your
Car Donations Matter NOW More
Than Ever! Free Vehicle Pick Up ANY-
WHERE. We Accept Most Vehicles
Running or Not. 100% Tax Deductible.
Minimal To No Human Contact. Call:
(877) 798-9474. Car Donation Foun-
dation d/b/a Wheels For Wishes. www.
wheelsforwishes.org.

CAREERIMRAINING

TRAIN ONLINE TO DO MEDICAL
BILLING! Become a Medical Of-
fice Professional online at CTI! Get
Trained, Certified & ready to work
in months! Call 855-543-6440. (M-F
8am-6pm ET). Computer with internet
is required.

CAREERUNRAINING

COMPUTER & IT TRAINING PROGRAM!
Train ONLINE to get the skills to become
a Computer & Help Desk Professional
now! Grants and Scholarships available for
certain programs for qualified applicants.
Call CTI for details! 844-947-0192 (M-F
8am-6pm ET). Computer with internet is
required.

Stroke and Cardiovascular
disease are leading causes of
death, according to the Ameri-
can Heart Association. Screen-
ings can provide peace of mind
or early detection! Contact Life
Line Screening to schedule
your screening. Special offer - 5
screenings for just $149. Call
1-844-475-2434

Portable Oxygen Concentrator
May Be Covered by Medicare! Re-
claim independence and mobility with
the compact design and long-lasting
battery of Inogen One. Free informa-
tion kit! Call 844-769-2956

DENTAL INSURANCE from Physicians
Mutual Insurance Company. Coverage for
400 plus procedures. Real dental insurance
- NOT just a discount plan. Do not wait! Call
now! Get your FREE Dental Information Kit
with all the details! 1-844-341-0603 www.
dental50plus.com/harlem #6258

HOMEJIMEROVEMEN)

Prepare for power outages with
Briggs & Stratton&#9415; PowerPro-
the
most powerful home standby genera-

tect(TM) standby generators -

tors available. Industry-leading com-
prehensive warranty A— 7 years ($849
value.) Proudly made in the U.S.A. Call
Briggs & Stratton 1-888-895-6795.

HOMEJIMEROVEMEN]]

BATH & SHOWER UPDATES in as
little as ONE DAY! Affordable prices -
No payments for 18 months! Lifetime
warranty & professional installs. Se-
nior & Military Discounts available.
Call: 866-393-3636

HOMENMEROVEMENJ]

Don't Pay For Covered Home Repairs
Again! American Residential Warran-
ty covers ALL MAJOR SYSTEMS
AND APPLIANCES. 30 DAY RISK
FREE/ $100 OFF POPULAR PLANS.
833-398-0526

MISCEFFANEQUS

GoGo. Live and age your way.
Get help with rides, groceries,
meals and more. Memberships
start as low as $1 per day. Avail-
able 24/7 nationwide. BBB Rated
A+ Business. Call GoGo to get
started. 1-877-265-8006

MISCEBFANE@QUS

TV INTERNET PRIONE

BEST SATELLITE TV with 2 Year
Price Guarantee! $59.99/mo with 190
channels and 3 months free premium
movie channels! Free next day instal-
lation! Call 888-508-5313

VA NERN EfRHONE

Consumer Cellular - the same reli-
able, nationwide coverage as the larg-
est carriers. No long-term contract, no
hidden fees and activation is free. All
plans feature unlimited talk and text,
starting at just $20/month. For more
information, call 1-833-331-0967

\VAINTERN E{fRHONE

DIRECTV OVER INTERNET - Get
your favorite live TV, sports and local chan-
nels. 99% signal reliability! CHOICE Pack-
age, $84.99/mo for 12 months. HBO Max
and Premium Channels included for 3 mos
(W/CHOICE Package or higher.) No annual
contract, no hidden fees! Some restrictions
apply. Call IVS 1-877-830-1467

CLASSIFIED
\VAINTERN EffREHON E

Choose EarthLink Fiber Inter-
net for speeds up to 5 Gigs, no
data caps, no throttling. Prices
starting at $54.95. Plus, a $100 gift
card when you make the switch.
Call 1-844-219-0416

MISCEBFANEOUS

FreedomCare. Let your loved ones
care for you and get paid!A Paid by
Medicaid. Choose family or friends as
your paid caregiver. Check your eligi-
bility today! Call FreedomCare now!
1-855-502-1782

VAINTER N EREONE

Switch and save up to $250/year
on your talk, text and data. No contract
and no hidden fees. Unlimited talk and
text with flexible data plans. Premi-
um nationwide coverage. 100% U.S.
based customer service. For more in-

MTA Procurement

The MTA encourages vendors who have not done business with us to
register for our bidders list using MY MTA Portal for vendors at
www.mymta.info. Registered vendors can search for procurement
opportunities across all MTA agencies and receive invitations to bid or
propose on the types of goods and services they can provide. Certified
minority and women-owned businesses (M/WBE), service-disabled
veteran-owned businesses (SDVOB), and disadvantaged businesses
(DBE), are strongly encouraged to compete for MTA opportunities.
Visit our website at https://new.mta.info/doing-business-with-us for
detailed information and guidelines.
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LITERARY CORNER
Memoirs by Various Black Authors

Review by Terri Schlichenmeyer, Harlem News contributor

Sometimes, you just
don’t want to know any
more.

ou’ve had it with
bad news, up to
your  eyebrows

and no more. So maybe
it’s time for some good
news. Maybe it’s time for
some memoirs, biogra-
phies, and the goodness
you’ll find inside these
great books...

What goes better with
a warm summer evening
than a few tunes? A book
about a musician, that’s
what, and “From the
Shadow of the Blues: My
Story of Music, Addic-
tion and Redemption” by
John Lee Hooker Jr. with
Julia Simon (Rowman &
Littlefield, $34) is a great
summertime read. It’s the
story of a born singer,

the son of a sharecropper
who struggled and got
through it to become a
Grammy Award winning
bluesman. Inspirational
and lively, this memaoir is
as entertaining as are its
author’s performances.
No doubt, you’ve read
some of Toni Morrison’s
work and you might be
eager to learn more about
her long career. In “Toni
at Random: The Iconic
Writer’s Legendary Edi-
torship” by Dana A. Wil-
liams (Amistad, $29.99),
you’ll understand about
the great author’s some-
what-hidden career,
work that many of her
fans don’t know much
about. Working at the
publisher Random House
gave Morrison a chance
to nourish the careers of

Answers to Sudoku on page 17

many Black authors and,
in doing so, she helped
change the entire pub-
lishing world, making it
more open to diversity
for readers, both Black
and white. With its in-
sight to Toni Morrison’s
career and the behind-
the-scenes of publishing
past, this is truly a read-
er’s book.

If you can’t help your-
self, you have to watch
politics, you’ll want to
read “Trailblazer. Per-
severance in Life and
Politics” by former Am-
bassador Carol Moseley
Braun (Hanover Square
Press, $32.99). Here,
readers are taken back
to Braun’s childhood, to
see what launched her
to success. There were
many barriers that Braun
smashed through: she
made history as the first
Black woman elected to
the Senate. First woman
llinois in

HARLEM COMMUNITY NEWSPAPERS

can understand the issue
a little better, he says,
and we might be able to
have a different conver-
sation about it.. Go into
this book with an open
mind; it’s full of exam-
ples, thought-provokers,
smart words, and ideas.
Look closely, and you’ll
also find a bit of humor to
get you through...

If you need addition-
al books on Black histo-
ry or you want another
memoir by a Black au-
thors, then head to your
favorite bookstore or li-
brary. Ask the friendly
face there, and you’ll find
lots more.

Memoirs

by various Black authors

€.2025,

various publishers

$28.00 - $34.00

representing Towitel! fioeiliy
Washington. First sen- LJGPLLCLE pLeclilyl
ator to be appointed as
an ambassador (to New )
Zealand). And even if ; il >t
you’re not particularly 5197 L CLQIUHHw”

a politics-watcher, this YT . 7
book is inspiring and em- QUL L Coplliflglls

powering. Ny,

And, finally, if you /jlo L ’y
haven’t exhausted your
examination of rac-
ism yet, “The Science
of Racism: Everything
You Need to Know but
Probably Don’t — Yet”
by Keon West (Abrams
Press, $28.00) offers a
very different way of
looking at the subject.
West, who has “always
been Black,” argues that
we’ve left science out of
the topic of racism for
far too long. By adding
scientific measures to the
realities of racism, we
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W Dental 706 St. Nicholas Ave. New York, New York 10031

Open Monday - Friday 9:00 am to 5:30 pm
Call us today: (212)939-9399
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